Collin Pratt
cp2148@gmail.com | +1 408-621-8456 | 

Customer-focused professional with experience in sports operations, customer engagement, hospitality and brand strategy. Passionate about creating memorable experiences that drive customer loyalty and retention.

EDUCATION													
University of Massachusetts, Amherst 									 
Isenberg School of Management
Bachelor of Business Administration in Marketing	                       
· Cumulative GPA: 3.65
· Relevant coursework: Business Communication, Market Research, Marketing Management, Business Policy 
Mark H. Department of Sport Management
· Relevant Coursework: Sport Policy, Sport Data Analytics, Sport Finance, Sport Marketing, Sport Law

EXPERIENCE												 

San Francisco Giants | Customer Service Associate | February 2025-Present

· Respond to fan inquiries across email, voicemail, and live calls ensuring professional, timely and accurate service
· Execute ticket sales and servicing, resolving issues related to orders, access and account management
· Close a minimum of 30 customer service cases per day while maintaining high level of customer satisfaction and consistently exceeding closure benchmarks
· Support operational improvements by identifying recurring issues and streamlining resolution processes

San Francisco Giants | Premium Concierge | March 2024-February 2025

· Delivered VIP experiences and supported fan engagement for premium clients
· Coordinated cross-functional communication to ensure service excellence on game days
· Demonstrate exceptional customer service and collaborate cross-functionally to achieve goals
· Contributed to client satisfaction improvements through high-touch interactions

CK Talent Management, LTD | Talent Executive | March 2021-March 2022

· Prospected talent via social media and sports rankings, contributing to 2x client roster growth 
· Utilized quantitative and qualitative research to produce marketing plans and media kits 
· Acted as liaison between athletes and agents; supported deal execution and negotiation
· Performed administrative duties as needed such as note taking and scheduling 
· Managed two interns, mentoring one into a permanent role on the media team
College Truckers | Student Partner | Feb 2021-Sep 2022
· Started a new branch for the company and achieved 1st year profitability
· Conducted extensive qualitative research and grassroots marketing to gain 25 new customers
· Produced trucking schedules
· Executed email marketing campaigns 
· Hired and managed employees
SKILLS
· [bookmark: _GoBack]Analytics & Research: SPSS, Excel (Pivot Tables, VLOOKUPs), Power Query
· Marketing & Content: Canva, Email Marketing
· Tools: ProVenue, MS Office, Google Suite
